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S U M M A R Y
• What is Graphic Design?

• Planning design – four questions

• Standards for Food Packaging

• Analysis of Existing Works

• The Design Process (incl. helpful resources)



G R A P H I C  D E S I G N



W H A T  I S  G R A P H I C  D E S I G N
• “The traditional role of design has been to improve the visual appearance and function 

of messages and information” (AIGA)

• Represent ideas or messages through symbols, images, colour and words

• Not just the creation of graphics

Graphic Design is a Communication Tool



G O O D  G R A P H I C  D E S I G N …

captures attention controls the eye’s 
movements

conveys information evokes emotion / appeal

Hagen & Golombisky 2017, White 
Space is not your Enemy, 3rd Edn., 
CRC Press, Florida. 



F U N D A M E N T A L  
Q U E S T I O N S

Form Follows Function – means that that fulfillment of 
purpose is the priority. 

From this notion of purpose, we derive the following:

1. What is the objective?

2. How should the design be structured (hierarchy)?

3. Who is the desired audience?

4. What is the output?

These questions will shape our design decisions. 

This Photo by Unknown author is licensed under CC BY-SA.

https://www.goethe.de/ins/ca/en/kul/cfo/bau/21376378.html
https://creativecommons.org/licenses/by-sa/3.0/


1: What is the design’s 
objective?

• Food packaging may have several 
different objectives

• Distinguish itself from similar products
• Persuade the customer to purchase

• Inform the customer about the product 
(nutrition, cooking and consumption)

• Brand orientation and recognition (colour
and styling, consistency)

• Are you trying to disrupt the category or 
just eke out a little more market share?...

• If it’s a new type of product, you’ll need 
to devote some of the packaging’s often 
minuscule real estate to explaining what 
it does—fast (Adobe).

Image by Igor Ovsyannykov from PixabaySourced from Adobe Create Magazine

https://pixabay.com/users/igorovsyannykov-6222956/?utm_source=link-attribution&utm_medium=referral&utm_campaign=image&utm_content=3105631
https://pixabay.com/?utm_source=link-attribution&utm_medium=referral&utm_campaign=image&utm_content=3105631
https://create.adobe.com/2019/3/1/the_essential_elemen.html


2: How should the design 
be structured?

• Visual hierarchies influence the 
order in which the viewer receives 
the information.

• The ‘focal point’ is how the reader 
enters the design.

• Size, colour, contrast, use of 
space, texture and style

• Influenced by the type of 
packaging

Designs for The Snack Brigade, by Moxie Sozo. Sourced from Adobe Create Magazine.

https://create.adobe.com/2019/3/1/the_essential_elemen.html


3: Who is your 
audience?

• You need to understand your audience to connect with them

• Design alignment with the audience’s values increases their engagement 
with your content (and may give you preference over a competitor)

• Market research

• Is this going to be in a box on a convenience-store shelf as an impulse 
buy—something you’d pick up and hold in your hand—or is it more of a 
premium product? (Adobe)

Discussion point: Who are these 
products marketed to?



3: Who is your audience?

• Consider also… will this product be purchased 
for someone other than the purchaser?

• Children?
• Gift for a friend?

• This will influence styling and the shape of the 
physical packaging

Designs for Petit Natural Juice, by Sweety & Co. Sourced from Adobe Create Magazine

https://create.adobe.com/2019/3/1/the_essential_elemen.html


4: What is the 
output?

• Dimensions, printing surface, colour space and 
resolution

• Not all colours are available in CMYK ink

• Cylindrical containers will often have adhesive labels 

• Printing on contoured containers (eg: icecream tub) –
warping method

• Some packages will have plastic windows to show the 
products (may reduce shelf-life)

• Foil, plastic, cardboard carton?

• Permanency of the markings (should not fade) 

Designs for Wander + Ivy, by Moxie Sozo. Sourced from Adobe Create Magazine

https://create.adobe.com/2019/3/1/the_essential_elemen.html


S TA N D A R D S  F O R  F O O D  
PA C K A G I N G



A U S T R A L I A N  
F O O D  

S T A N D A R D S

• Labelling

• Food identification

• Warning, advisory statements and declarations

• Statement of ingredients

• Date marking of food for sale

• Directions for use and storage

• Nutrition, health and related claims

• Nutrition information requirements

• Characterising ingredients and components of 
foods



1. Nutrition information 
panel - in 100g or 100ml

2. Percentage labelling - key 
ingredients

3. Food identification - name of 
the food, name and business address, 
lot identification

4. Allergies or intolerances 
information - nuts, fish, dairy, 
eggs, sulphites, gluten, etc

5. Date marking - use-by or best 
before)

6. Ingredient list - descending 
order by ingoing weight

7. Labels must tell the truth 
– no misleading info about weights, 
measures

8. Food additives – class name 
(eg: ‘thickener’) then additive name or 
number

9. Directions for use and 
storage – where storage 
conditions are required  for a food to 
keep until its use-by or best-before 
date

10.Legibility requirements –
English, legible and prominent… see 
next slide

11.Country of origin – see later 
slide

12.Nutrition and Health 
Claims – rules governing claims 
between a food and health

Artwork created by Amy Knie.
Requirements list sourced from: Foodstandards.gov.au



L E G I B I L I T Y  
R E Q U I R E M E N T S

• Indelible – print should not be removed or erased under 
normal conditions

• Distinct – clearly readable, not overlapping complex 
backgrounds

• Easy to read – Sentence or title case, no prescriptions on point 
size but consider the consumer (eg: elderly) 

Legible

• Position – proximity to similar information

Prominent

• Contrast – high contrast (consider colour blind)
• Consideration of external factors - lighting, position on the 

shelf, where it is sold
• Warning statements – at least 3mm in size
• Country of Origin – at least 9mm

Other

Extracted from Legibility Requirements for Food Labels –
User Guide (Dec 2013). Source: Foodstandards.gov.au



C O U N T R Y  O F  O R I G I N
Different labelling requirements apply depending on:

• whether the food is grown, produced, made or packed in Australia 
or another country

• whether the food is a ‘priority’ or ‘non-priority’ food

• how the food is displayed for sale.

ACCC: https://www.accc.gov.au/business/advertising-promoting-
your-business/country-of-origin-claims/country-of-origin-food-
labelling

Labelling tool: https://www.originlabeltool.business.gov.au/

Checklist: https://www.business.gov.au/products-and-
services/product-labelling/country-of-origin-labelling-online-tool

https://www.accc.gov.au/business/advertising-promoting-your-business/country-of-origin-claims/country-of-origin-food-labelling
https://www.originlabeltool.business.gov.au/
https://www.business.gov.au/products-and-services/product-labelling/country-of-origin-labelling-online-tool


A N A LY S I S  O F  E X I S T I N G  
W O R K S

D I S C U S S I O N  T I M E !

Fermented beverages
Single-serve cup sorbet
Collagen snack
Goats milk product (icecream)
Premium chocolate product



A N A LY S I S  O F  E X I S T I N G  W O R K S
• Consider:

• Colour palette

• Choice of font

• Style of packaging

• The product info visible from the front

• Do you notice any consistent elements between the product examples?

• How might you design your own product and tailor it for your audience?



F E R M E N T E D  
B E V E R A G E S



S I N G L E  
S E R V E  
S O R B E T



C O L L A G E N  
S N A C K



G O A T S  
M I L K  I C E  
C R E A M



P R E M I U M  
C H O C O L A T E  
P R O D U C T



T H E  D E S I G N  P R O C E S S
( &  D E M O N S T R AT I O N )



Artwork created by Amy Knie.



T H E  B R I E F
• What is the product?

• Is it within an existing brand?

• Is there a style guide to conform to?

• Informational content

• Who is the target market?

The brief may be provided 
to you (by a client), or you 
may develop your own. 



C O N C E P T
• Answer the four initial questions

• Consider the packaging shape (reverse engineer)

• Consider colour palette 

• Draft the concept

• Source the following:

• Logos

• Text content

• Graphics

Helpful Resources

• Adobe Colour

• Vecteezy

• Storyblocks

• Unsplash

• Pixabay

• Pexels

• Adobe Stock



P R O T O T Y P I N G
• Develop the essential components 

and create a basic layout

• Check the appearance by printing it 
yourself or in prototyping software

• Does the shape of the packaging 
affect readability?

Helpful Resources

• Mockups

• Adobe Dimension (for 
complex shapes)



F I N A L  D E S I G N
• Create the packaging/label net

• Consider:

• bleed

• glue tabs

• colour space (CMYK)

• resolution (300ppi)

• Margins

• Foils or clear plastic areas

Top Tip

• Don’t forget to 
proof-read!
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